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V. GENERAL ASSESSMENT

The study programme Organizational Communication Management (state code — 653P21001) at

Siauliai State College is given positive evaluation.

Study programme assessment in points by evaluation areas.

No. Evaluation Area E\{aluat.i G SR
in Points*
1. | Programme aims and learning outcomes 3
2. | Curriculum design 2
3. | Staff 3
4. | Material resources 3
5 Study process and assessment (student admission, study process >
" | student support, achievement assessment)
5 Programme management (programme administration, internal quality 3
assurance)

Total: 16

*1 (unsatisfactory) - there are essential shortcomings that must be eliminated;

2 (satisfactory) - meets the established minimum requirements, needs improvement;
3 (good) - the field develops systematically, has distinctive features;

4 (very good) - the field is exceptionally good.

IV. SUMMARY

There is clear enthusiasm for the programme by students and social partners. There is a clear sense
of a need for graduates in this field. Students were praised for being active, intelligent and
motivated in their studies.

The practice based elements of the programme are very strong, the students are highly motivated to
work in this field, and their commitment to being communication managers is high. Students were
very positive about their experience and about the staff. The learning facilities and materials for the
programme are reasonably well resourced, certainly adequate for this programme.

There is a tangible sense of community within the college, and its place in the community.

Staff feel valued and well supported, organisational support and research for career development is
in place, and it was good to hear that staff are conducting their own doctoral research. Staff also

mentioned the opportunities for mobility in their work and to visit conferences and other

institutions.




Given that this is a new programme, it has launched very successfully and found its feet very
quickly. The students are happy with their progress on the programme and the social partners have
had very positive experiences with working with the college and in some cases are already targeting
students who they would like to employ once graduated.

The programme requires some refinements in its curriculum in order to accommodate the panels’
recommendations on research methods, media environment, strategic management, social media
and practice elements. Some of these are more substantive than others, as noted above, but the
implementation of the suggestions will enhance the programme further.

The continued engagement with communication management as a field, and area of practice is
viewed as essential for the programme to improve its educational and vocational qualities.
Recommendations from the panel related to the expansion of English language teaching, improved
international links and study abroad, as well as further collaboration with social partners are viewed

as key to the quality of the programme.

III. RECOMMENDATIONS

1. There is a clear demand from students for the college to expand partnerships. Students are
really excited about the potential to develop their learning in partnership with other institutions,
to further develop the opportunities to travel and learn about other cultures and communication
systems. The review panel would recommend that the College pursue further links with
international partners in order to broaden the range of opportunities for the students. This
should also include extending the network of partnerships even more beyond partners from the
region and neighbouring countries to other European or non-European partners with a similar
programme focus (PR and management).

2. Students made a clear demand for broader language provision, and the review panel would
recommend that more practice-based learning is provided in English, including verbal and

written communication in English.

(US)

In the broad field of communications and media studies it is important that students develop
their critical thinking and knowledge about processes such as digitisation, convergence,
mediatisation, globalisation and social media which are paramount for graduates wanting to
work in a contemporary media context, especially in the field of PR and management. The
review panel recommend that students, staff and social partners, need to develop a broader

awareness of social media and its impact on society, culture and organisations — and this also to




be reflected more explicitly in terms of course content and itself being subject to critical
inquiry.

There is a need to keep up with recent literature in the field, especially from international peer-
reviewed academic journals, in particular subjects like 'digital public relations', strategic
communications and social media are all areas of reading students should be engaging with.
The review panel recommend the media, communications and public relations literature is kept
as up to date as resources allow.

It was clear from the social partners that they expect graduates to have a broader, strategic,
management function in the organisation. There's a need to understand how communication
managers can proactively change organisations at senior management level. The review panel
recommend the introduction of strategic communications in to the curriculum, ideally as a
standalone module, but at least as a subject area of study.

Students need to learn more about the national and regional media environment - how do
journalists go about their business in the print media, radio and TV? The review panel
recommend the inclusion of more study of regional and national media environments and media

relations in the curriculum.




Vertimas iS angly kalbos
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ORGANIZACIJOS KOMUNIKACIJOS VADYBA (VALSTYBINIS KODAS — 653P21001)
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V. APIBENDRINAMASIS IVERTINIMAS

Siauliy valstybinés kolegijos studijy programa Organizacijos komunikacijos vadyba (valstybinis

kodas — 653P21001) vertinama teigiamai.

Eil. Vertinimo sritis Srities
Nr. jvertinimas,

balais*
1. Programos tikslai ir numatomi studijy rezultatai 3
2. Programos sandara 2
£ Personalas 3
4. Materialieji iStekliai 3
5 Studijy eiga ir jos vertinimas 2
6. Programos vadyba 3
IS viso: 16

* 1 - Nepatenkinamai (yra esminiy trikumy, kuriuos biitina paalinti)
2 - Patenkinamai (tenkina minimalius reikalavimus, reikia tobulinti)
3 - Gerai (sistemiskai pletojama sritis, turi savity bruozy)

4 - Labai gerai (sritis yra i$skirtiné)

<..>

IV. SANTRAUKA

Studentai ir socialiniai partneriai entuziastingai atsiliepia apie programa. Matyti, kad Sios srities
absolventy paklausa egzistuoja. Studentai giriami uZ tai, kad yra aktyvis, sumanis ir motyvuoti.
Praktika pagristi programos elementai yra labai tvirti, studenty motyvacija dirbti Sioje srityje yra
stipri, 0 jy pasiryzimas bati komunikacijos vadybininkais — didelis. Studentai labai gerai atsiliepia
apie savo patirtj ir apie déstytojus. Programai jgyvendinti skirti materialieji i$tekliai yra pakankami,
aprupinimas — geras ir tikrai tinka $iai programai {/ykdyti.

Kolegijoje egzistuoja bendruomeneés jausmas, Kolegija uzima svarbig vietag bendruomenéje.
Déstytojai jauciasi vertinami ir palaikomi, teikiama organizaciné parama, vykdomi moksliniai
tyrimai suteikia galimybiy siekti karjeros, taip pat malonu girdéti, kad personalo nariai studijuoja
doktorantiroje ir atlieka mokslinius tyrimus. Déstytojai taip pat minéjo, kad gali pasinaudoti

Judumo galimybémis, dalyvauti konferencijose ir lankytis kitose institucijose.




Nors programa dar labai nauja, jos vykdymas prasidé¢jo labai sékmingai — ji greitai rado savo vieta.
Studentai dziaugiasi programos pazanga, socialiniai partneriai teigiamai atsiliepia apie darbg su
Kolegija ir kai kuriais atvejais yra pasiruos¢ jdarbinti programos absolventus.

Norint jgyvendinti eksperty rekomendacijas dél moksliniy tyrimy metody, Ziniasklaidos aplinkos,
strateginio valdymo, socialiniy medijy ir praktikos, reikia atlikti kai kuriuos studijy programos
pakeitimus ir patobulinimus. Kai kurie jy yra svarbesni, kaip nurodyta pirmiau, tac¢iau jgyvendinus
pasitilymus, programos kokybe pageréty.

Svarbiausia programoje daugiau akcentuoti komunikacijos vadyba kaip kryptj ir praktika, siekiant
pagerinti programos pedagoginius ir profesinius aspektus. Eksperty rekomendacijos plésti destyma
angly kalba, stiprinti tarptautinius rySius ir galimybes studijuoti uZsienyje, taip pat testi
bendradarbiavimg su socialiniais partneriais yra itin svarbis dalykai, galintys pagerinti programos

kokybe.

II1. REKOMENDACIJOS

1. Studentai i$sake nora, kad Kolegija plétoty partnerystes. Studentai i$ tikryjy biity labai
patenkinti, jei galéty studijuoti bendraudami su kitomis institucijomis ir pasinaudodami galimybe
keliauti, pazinti kitas kulttras ir komunikacijy sistemas. Ekspertai rekomenduoja Kolegijai toliau
bandyti uzmegzti ry$ius su tarptautiniais partneriais, siekiant suteikti daugiau galimybiy studentams.
Tai turéty apimti partnerystés tinklo plétrg ne tik su regiono ir kaimyniniy Saliy, bet ir Kitais
Europos arba ne Europos partneriais, vykdan¢iais panasias programas (Viesieji rysiai ir vadyba).

2. Studentai aiskiai iSreiské poreikj plésti kalby mokyma, todél ekspertai rekomenduoja daugiau
praktika grindziamo mokymosi teikti angly kalba, jskaitant bendravimg angly kalba zodZiu ir ratu.
3. Atsizvelgiant j platig komunikacijos ir Ziniasklaidos studijy kryptj svarbu, kad studentai ugdyty
kritinj mastymg ir plésty Zinias apie jvairius procesus, pavyzdziui, skaitmeninima, konvergencija,
mediatizacijg, globalizacijg ir socialines medijas, nes tai labai svarbu absolventams, norintiems
dirbti Siuolaikinés ziniasklaidos, ypa¢ vieSyjy rysiy ir vadybos srityje. Ekspertai rekomenduoja, kad
studentai, déstytojai ir socialiniai partneriai plésty supratimg apie socialine Ziniasklaidg ir jos
poveikj visuomenei, kultiirai ir organizacijoms. Visa tai turi aiskiau atsispindeti dalyky turinyje ir
bty kritiskai tyrin¢jama.

4. Bitina stengtis susipaZinti su pacia naujausia literatlira Sioje srityje, ypa¢ domeétis

tarptautiniuose recenzuojamuose akademiniuose Zurnaluose pateikiama informacija, pavyzdziui,

.....




Todél reikia skatinti studentus dométis tokio pobiidZio temomis. Ekspertai rekomenduoja, kad
ziniasklaidos, komunikacijy ir vie$yjy rys$iy literatiira, kiek leidzia istekliai, blity pati naujausia.

5. Bendraujant su socialiniais partneriais paai$kéjo, kad jie tikisi, jog absolventai organizacijoje
vykdys ir svarbesnes strategines ir vadybos funkcijas. Bitina suprasti, kaip komunikacijos
vadybininkai gali toliaregiSkai keisti organizacija aukStesniu vadybiniu lygmeniu. Ekspertai
rekomenduoja j programa jtraukti strategine komunikacijg kaip atskirg modulj, tai bty idealu, arba
bent jau kaip temg kituose studijy dalykuose.

6. Studentai turi daugiau Zinoti apie nacionalinés ir regioninés Ziniasklaidos aplinka — kaip
Zurnalistai dirba spaudoje, radijuje ir televizijoje. Ekspertai rekomenduoja j programa jtraukti
daugiau informacijos apie regioninés ir nacionalinés Ziniasklaidos aplinkg ir Ziniasklaidos rySius

atspindinc¢ius dalykus.

Paslaugos teikéjas patvirtina, jog yra susipazings su Lietuvos Respublikos baudZiamojo kodekso
235 straipsnio, numatan¢io atsakomybe uz melagingg ar Zinomai neteisingai atlikta vertima,

reikalavimais.

Vertéjos rekvizitai (vardas, pavarde, paraSas)

ik Firaweva 94 e // |




